Marketing Coordinator – Sue Pelley, White River Sound Chorus
Sue started her love of barbershop singing, when she and her husband moved from Indiana to Maryland in the mid 90’s.  There she sang lead with two Sweet Adeline choruses as well as a competing quartet.  For Sue, it was the beginning of a long love affair with barbershops awesome four part harmony.

After moving back home again to Indiana, Sue found herself traveling over half the month, so joining a new chorus was unfortunately placed on the back burner.  Eventually, things calmed down a bit travel wise, and she eventually became a member of White River Sound Chorus.  Again, singing lead in WRS her director eventually asked her if she would give bass a try and audition for a new quartet – On The Edge.  She definitely gave bass a try, and has never looked back.  Sue has been apart of 3 Region Four quartets – On The Edge – an international competitor several times; Fifth Avenue, and most recently Region 4’s Quartet Champion quartet In Sync.  Sue is also a dual member with Pride of Kentucky Chorus.

She has held many roles within her chapter – most recently serving a second term as chorus President.  

When not singing or rehearsing or working on Chapter business, Sue works as an interior decorator – a career she has enjoyed for over 30 years.  Traveling is still a major part of her life, but finding/making time to do what she loves always seems to take precedence!  She and her husband of 45 years, Vince, live in Noblesville Indiana.  They have 2 married sons and 7 grandchildren!  

“Being a member of the RMT is certainly a challenging and inspiring opportunity.  I look forward to making many new friends throughout the region, as I work towards helping all of us market our choruses with more performances, more publicity, and more members”, said Sue. 

The Marketing Coordinator develops and provides marketing and public relations programs that promote chapter and regional events, and membership growth and retention.  She designs and implements plans to market events and products.  She works in coordination with the Events and Education coordinators on marketing events.  She works in coordination with the Communications Coordinator on website and database design, implementation, and maintenance.  She writes and distributes press releases and produces media kits.  She invites media to regional events and serves as on-site media contact as well as initiating media opportunities including on-air interviews and feature stories.  She designs, negotiates, and buys advertising in the local media and sells advertisements in regional publications.
